
our shares began the year at 328.08 and 
continued the upward trend at the end 
of 2006. the shares reached their high 
for the year of 330.09, which was also a 
new all-time high, on 23 April (Xetra clo-
sing prices). In July, our shares were also 

affected by the sharp price falls on the 
global stock markets and the price had 
fallen to 323.22 by 20 August. Despite an 
excellent recovery phase up until mid-
november, Deutsche euroShop shares 
could no longer evade the generally 

poor sentiment for financial and pro-
perty shares and closed the year at a 
price of 323.50. the market capitalisation 
of Deutsche euroShop thus declined by 
around 3157 million in 2007 from 3965 
million to 3808 million.
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taking into account the dividend paid 
of 31.05 per share, the performance of 
Deutsche euroShop shares amounted 
to -13.1% year-on-year. the share price 
decreased by 16.3%. this was the nar-
rowest of decreases in comparison with 
other german property management 
companies – but was nevertheless a 

fall. our shares have exceeded the 
european benchmark, the eprA index 
(-34.1%) by a substantial margin and in 
comparison with european peers , they 
fell in the upper half of the field. Similarly 
to other property management compa-
nies, we are also competing for inves-
tor capital, primarily with open-ended 

property funds from germany, which 
last year achieved an average perfor-
mance of 5.7% (2006: 4.3%) – partly due 
to considerable gains on disposal – thus 
enjoying cash flows of almost 36.7 billion 
(2006: 3-7.4 billion). 

Deutsche euroShop Shares – Key Figures
wKn / ISIn 748 020 / De 000 748 020 4
ticker-Symbol DeQ
Share capital  in 3 34,374,998.00
number of shares 34,374,998
(no-par value registered shares) 
Indices MDAX. hDAX. eprA.  
 gpr 250. MSCI Small Cap.  
 epIX 30. hASpAX
official market prime Standard
 Frankfurt Stock exchange 
 and Xetra
otC markets  Berlin-Bremen, Dusseldorf, 

hamburg, hannover,  
Munich and Stuttgart

InFoBoX

Decline in performance for the first time in five years.

the ShoppIng Center-ShAre

would you like
further informations?
then visit our website or call us:

patrick Kiss 
and nicolas lissner

tel.: +49 (0)40 - 41 35 79 20 / -22
Fax: +49 (0)40 - 41 35 79 29
e-Mail: ir@deutsche-euroshop.com
Internet:  www.deutsche-euroshop.com/ir
         

1 Corio, eurocommercial properties, Klepierre, liberty International and unibail-rodamco
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3 million

Annual performance (including dividends)

Market capitalisation (basis: year-end 
closing price) in 1 million
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Annual general Meeting 
grants approval
the Annual general meeting was held 
on 21 June 2007 in hamburg. the share-
holders present at hotel Atlantic Kem-
pinski, numbering approximately 450, 
represented 46.4% of the capital and 
approved all items on the agenda.

two-for-one share spilt
on 6 August 2007, we implemented the 
two-for-one share split adopted at the 
general Meeting, together with the 
capital increase from own funds (an in-
crease of 112,374,999.28 to 134,374,998 
without issuing new shares). this means 
that the notional interest in the company 
represented by each share has been 
reduced from 11.28 of the share capital 
to 11.00 and the number of issued shares 
doubled to 34,374,998 units.  

Variety of opinions  
from analysts
our share is now regularly followed by 20 
analysts (as at 31 March 2008, compared 
with 19 a year earlier) from well-known 
german and international financial insti-
tutions  and their recommendations in-
troduce us to new groups of investors. 
Additional banks have indicated that 
they will begin coverage of Deutsche 
euroShop shares in 2008. Information on 
the recommendations is available at:  
www.deutsche-euroshop.com/research

2 Aurel leven, Bankhaus lampe, Berenberg Bank, Commerzbank, Deutsche 
Bank, DZ Bank, equinet, hamburger Sparkasse, hSh nordbank, Kempen & Co., 
lehman Brothers, MainFirst Bank, Merri l l  lynch, Metzler, M.M. warburg & Co, 
petercam Bank, Sal. oppenheim, Sylvia Quandt Bank, unicredit,  westlB

Investor relations work is 
”excellent”
In July, Deutsche euroShop again recei-
ved first place in the Capital Investor 
relations prize 2007 in the MDAX cate-
gory for its investor relations activities, 
thus repeating last year’s success. each 
year, the financial magazine Capital 
awards this well-known prize for the 
best communication with the financial 
markets, judging companies on their 
target group focus, transparency, track 
record and extra financial reporting.    

Deutsche euroShop also won at BIrD 2007 
(Beste Investor relations Deutschlands – 
germany’s Best Investor relations). the 
investor magazine Börse online awar-
ded for the fifth time those companies 
whose capital market information of pri-
vate investors is regarded as particularly 
open, honest and fair. we thus succee-
ded in 2007 not only in defending our top 
position in the MDAX, but also in remai-
ning ahead in the overall evaluation of 
160 companies from the DAX, the MDAX, 
the SDAX and the tecDAX.     

Deutsche euroShop’s 2006 Annual 
report has been awarded the red dot 
design award. this is an internationally 
renowned seal of quality for good 
design, and is a highly valued award in 
the sector. with over 7,000 entries from a 
total of 34 countries, the red dot design 
award is one of the leading and largest 
design competitions in the world.

Further awards for our capital market com-
munication can be found on our website at:  
http://www.deutsche-euroshop.com/
ircommunication 

higher proportion of  
institutional and inter-
national shareholders
the number of shareholders rose in 2007 
by over 10% from around 6,800 to over 
7,700 (as at 31 March 2008). the structural 
distribution remained almost unchanged; 
institutional investors hold almost 55% 
of shares as was the case last year, and 
private investors hold approximately 
26%. the otto family slightly increased 
its share via purchase from 19.31% to a 
current 19.47%. At the end of november, 
Attfund ltd of South Africa notified us that 
its voting rights share had exceeded the 
threshold of 5% and amounts to 5.29%. 
these shares are allocatable to the share 
of institutional investors. Foreign inves-
tors’ share remains at 30%. there were 
only slight changes to the country distri-
bution.  

the majority of analysts give positive recommendations 
with regard to DeS.  (As of  31.03.07)
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Dividends stable
the executive and Supervisory Boards 
will propose payment of a dividend of 
11.05 again per share for the 2007 financial 
year to the Annual general Meeting of 
19 June 2008 in hamburg. with our long-
term strategy of a dividend policy based 
on continuity, and a comparatively high 

yield of 4.5% (based on the 2007 year-
end closing price of 123.50), we hope 
to further cement the confidence of our 
existing shareholders and attract new 
investors. In future, we also intend to 
distribute a dividend of at least 11.05 per 
share.

InFoBoX
Dividend remains 
tax-free
what is special about the Deutsche 
euroShop dividend is its tax-free 
status for investors in germany. Divi-
dends paid to shareholders domic-
iled in germany are generally subject 
to income or corporation tax. excep-
tions may be made under certain cir-
cumstances for dividend payments 
that are regarded as equity repay-
ments for tax purposes (distributions 
from eK04 – equity class 04 – or, since 
2001, from the tax-recognised contri-
bution account). Deutsche euroShop's 
dividend fulfils this requirement. 
For shareholders, the dividend 
payment constitutesuntaxable (i.e. 
tax-free) income in accordance with 
section 20 (1) number 1 sentence 3  
of the einkommensteuergesetz (ger-
man Income tax Act).

2007 2006 2005 2004 2003 2002 2001
Market capitalisation, 
(basis: year-end closing price) (3m) 808 965 816 602 527 484 477
high (3) 30.09 29.12 25.25 19.44 17.35 18.58 19.75

(23.04.07) (31.03.06) (27.07.05) (29.12.04) (18.11.03) (28.05.02) (12.03.01)
low (3) 23.22 23.89 19.12 16.45 14.85 13.90 15.00

(20.08.07) (02.01.06) (05.01.05) (12.08.04) (03.03.03) (31.10.02) (21.09.01)
Year-end closing price (31 Dec) (3) 23.50 28.08 23.73 19.26 16.88 15.50 15.25
Dividend per share (3) 1.051) 1.05 1.00 0.96 0.96 0.96 0.96
Dividend yield (31 Dec) (%) 4.5 3.7 4.2 5.0 5.7 6.2 6.3
Annual performance  
excl./incl. dividend -16.3%/-13.1% 18.4%/22.8% 23.2%/28.7% 14.1 %/19.6 % 8.9 %/15.6 % 1.6%/2.7% -20.6%/ -
Average daily trading volume 
(shares) 143,000 93,744 76,786 36,698 12,438 3,558 5,512
epS (3) (undiluted) 2.74 2.92 1.55 0.89 0.61 -0.092) -0.482)

CFpS (3) 1.18 1.08 0.96 0.70 0.67 - -
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All share price information up to 2002 relates to the Frankfurt Stock exchange; all information from 2003 onwards relates to Xetra
1)proposal  2)hgB accounting 

South Africa 5.3%

Switzerland 3.3%
Belgium
other 3.2%

Dividend and performance

77



78 geSChäFtSBerICht Deutsche euroShop Ag 2007



 79

2007A contribution from Cora gutiérrez – nebenwerte-Journal

Stock market development 
2007

DAX +22.3%

MDAX +4.9%

tecDAX +30.2%

euro StoXX 50 (europe) +6.6%

Dow Jones (uSA) +7.3%

nikkei (Japan) -11.1%

79

Dry bread makes for  
rosy cheeks

nervousness crawled onto the trading 
floor in the course of the 2007 stock-mar-
ket year and increasingly spread dank 
restlessness as well as hot flashes. the 
much-touted subprime crisis in the uSA 
was the decisive cause of all this:  the 
loan market for borrowers with a low 
credit rating collapsed virtually over 
night. Subsequently, volatility on the 
stock markets increased by up to 50%, 
to levels which had last been posted in 
2003. nevertheless, the world’s major 
leading indexes are defying the ups 
and downs of the stock exchanges with 
an orderly measure of stamina. Various 
all-time highs even led intermittently to 
the fifth bull-market year in a row. Senti-
ment and prices somehow did not want 
to dovetail: the markets went crazy.  

haunting questions  
ruin sentiment

Fears were rampant following several 
years of bubbly enthusiasm: how many 
write-offs and allowances for doubtful 
accounts will still follow in the banks’ 
balance sheets? Can the uSA avoid a 
real recession? how high can the price 
of oil climb after reaching a record level 
of almost 100 dollars a barrel in 2007? 
will the euro climb still further and thus 
burden europe’s export-dependent 
economy? Questions upon questions 
which still cheerfully haunt the trading 
floor in 2008.

DAX moves ahead of the 
world’s stock markets
It is a fact: technology and blue chips 
boomed once again in the past year, at 
least in germany. Solar-energy stocks 

and the semiconductor manufacturer 
Aixtron, for example, led the tecDAX 
(+30.2%) with a three-digit price incre-
ase. the beneficiaries of global invest-
ments, such as Volkswagen (+88.7%) 
and MAn (+61.6%), were the top per-
formers among DAX stocks (+22%). 
In comparison, the euro StoXX 50 
(+7%) and the Dow Jones (+4%) looked 
somewhat less impressive, due in part 
to the buffeted financials.  germany’s 
MDAX (+4.9%) held up well in view of 
the sweeping exodus of mostly institu-
tional investors who were afflicted with 
potential liquidity concerns. For the 
same reason, the SDAX (+6.8%) was hit 
hard. Circumstances were even worse 
with regard to the european real estate 
index eprA (-34.1%), which suffered 
above all from the slide in equity prices 
among Spanish, Italian and British real 
estate stocks. 

StoCKMArKet 



ChArt AnAlYSIS
Bodo hoffmann, former assistant to the renowned  
“chart doctor”, Dr. hans-Dieter Schulz, and current  
chief executive of It Future Ag, analyses Deutsche  
euroShop’s share price chart.   

stands. A breach of 128 opens the path 
to 130, whereby the line of resistance at 
around 129 plays a weaker role. upon a 
climb to 130, these represent a massive 
line of resistance, owing to the multiple 
tests of 2007 and the fact that this level 
has never been breached successfully. 
only when the shares reach about 131 
can we assume a breach of the line of 
resistance and its reversal into a support 
line as well as aim for levels around 133.

If the shares should choose not to over-
come the downward trend and depart 
downward from the short-term upward-
pointed trend channel, the averages 
of the last 200 and 100 trading days at 
around 125.50 serve as a support. If 
this region as well should be breached 
downwards, a retreat beyond 124 to 
approximately 122 is possible. how-
ever, since the upward trend, which has 
existed since 2002, is also situated at this 
point, this mark represents a massive 
support line from today‘s point of view 
and should not be breached easily.

In light of the shares’ positive develop-
ment in the overall market, a level of 130 
should certainly be considered as its tar-
get price. even if, from today’s vantage 
point, the risk downwards to a zone 
around 125 is limited, 122 could turn up 
once again, posing the trend of 2002. 
however, as soon as the market is able 
to calm itself, the shares should head for 
an all-time high and the 130 level. how-
ever, this necessitates that the over all 
market does not come under further 
pressure and that the positive figures 
recently announced by Deutsche euro-
Shop are recognised by shareholders 
once again. namely, despite technical 
chart analysis, stock market prices only 
rise if demand exceeds the supply.

6-month target: 130
Short-term stop-loss: 125

Massive support line: 122

Deutsche euroShop’s shares have dis-
played an extended upward movement 
since october 2002, which was last tes-
ted by the year’s low in January 2008. 
Since 2004, a somewhat steeper upward 
trend had formed within this extended 
movement, in which the shares rose at 
the start of 2007 to what at the time had 
been a record high of 160. In 2007, the 
shares tested the 160 level several times 
but were unable to breach it. Following 
the share split, this mark now poses 
a line of resistance at 130 due to the 
“magic of round numbers” and repre-
sents a considerable upward hurdle.

the upward trend which existed since 
2004 was breached downwards in 
mid-2007, and the shares subsequently 
breached the zone between 128 and 
126 fairly quickly, driven by the negative 
overall market. It prompted a down-
ward movement within a trend channel 
which existed since May 2007 and was 
confirmed and defined by various brief 
upward and downward movements.

the moving average for the last 200 tra-
ding days is located at the upper edge 
of the downward channel which could 
not be breached in october/november 
2007 and from which the shares were 
adjusted until January 2008 up to the 
upward trend which had existed since 
2002. this level was at approximately 
122 and forms a massive support line. 
Since January 2008, the shares are once 
again in a steeper upward channel in 
which it succeeded, as just a few days 
ago, to breach the downward-pointing 
channel which had existed since 2007 in 
an upward direction. If this should not 
be a bull trap, and the price does not 
return to the downward-pointed trend 
in the next few days, the upper limit at 
126.50 currently represents a support 

line. If the shares now remain in 
the short-term upward channel,  
its next short-range target 
should be 128, where the 
next serious line of resistance 
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the executive Board and Investor rela-
tions team of Deutsche euroShop went 
on numerous roadshows and attended 
capital market conferences again in 2007. 
the aim was to develop new investor 
groups and maintain contact with exis-
ting investors.

As in previous years, the trips in 2007 
focused on global financial centres such 
as london, paris and Frankfurt where 
many of Deutsche euroShop’s inves-
tors are traditionally based. however, 
new financial centres were also on the 
agenda: we visited investors in Mad-
rid, lisbon and oslo for the first time, 
for example. one roadshow took us to 
the uSA and as far as Canada. A visit to 
South Africa also included various pre-
sentations in Johannesburg and Cape 
town to South African investors (see the 
“South of the equator” report on page 
XX) alongside meetings with our inves-
tor Attfund, which has held over 5% of 
our shares since the end of 2007.

In 2007, we attended the capital market 
conferences of various renowned invest-
ment companies in Frankfurt, Munich, 
new York, london, Milan, Amsterdam 
and Stockholm as well as the annual con-
ference of the eprA (european public 
real estate Association) in Athens. we 
also presented Deutsche euroShop at a 
conference in tokyo for the first time.

we will also hold various roadshows 
and attend capital market conferences 
in 2008. A constantly updated agenda of 
investor relations activities can be found 
online at www.deutsche-euroshop.com/ir.

Altogether, we held 23 roadshows last 
year and visited 16 conferences. once 
again, we met over 300 investors indivi-
dually.  

Capital market conferences give institu-
tional investors the opportunity to meet 
as many companies as possible on the 
same day in one place. representatives
of the companies give presentations to 
participants, while group and one-on-
one discussions create the opportunity
to go into particular questions in detail.

A roadshow involves a team consisting 
of a member of the executive Board and 
a member of the Deutsche euroShop In-
vestor relations department, together 
with representatives of the organising 
bank (such as, for example, analysts 
and account executives), travelling to a
financial centre to meet existing or inte-
rested potential investors and provide 
them with information on the strategy 
and current performance of the Com-
pany. this gives investors the opportu-
nity to meet a member of the manage-
ment in person and put any questions 
to him directly. It is not unusual for up to 
ten meetings to be held in one city on a 
single day.

InFoBoX
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South oF 
the equatoR

work where others spend their holidays: this could spring to mind when thin-
king of South Africa as a roadshow destination. It can be worthwhile, however, 

to consider roadshows off the usual trails in europe and north America.

Kapstadt
Johannesburg

every year, millions of tourists visit the country at the southern tip of the African con-
tinent. the interests of most attendees focused on the beautiful sections of the coast, the 

wine-growing districts and of course the fascinating wildlife parks. the country is preparing 
for the 2010 FIFA world Cup. Investments in transport and infrastructure can be seen everywhere. 

the economic upturn of the past three years have been the strongest that South Africa has enjoyed in 
last 25 years and at the same time the longest since world war II. In 2006, the resource-rich country saw gnp 

of +5%, inflation of 5% and unemployment of over 20%.
 

Johannesburg and Cape town – the new York and Boston of South Africa

South Africa has three financial centres: Johannesburg, Cape town and Durban. the top ten investment companies manage 
around ń50 billion combined. the Johannesburg Stock exchange (the FtSe/JSe All Share Index climbed 16% in 2007) is Africa’s 
largest stock exchange and one of the most important in the world. It is in the Sandton district where most of the country’s 

banks and financial service providers are headquartered. As with roadshows in new York or paris, companies here can meet 
investors in their offices or at the conference rooms in hotels and banks. Cape town, where the large investment companies are 
located a maximum of 15 minutes from the town centre, is a central place for meetings, making it convenient for all involved. the 
best months for trips to South Africa are october/november and February/March. December, January and April do not come 
into consideration because of the holiday season.

there are flights departing from germany in the evening and arrive in Johannesburg or Cape town after a 10 to 12-hour flight. 
there is no annoying jetlag because South Africa is in the same time zone as germany. A return flight can also be taken in the 
evening so that you have the whole of the next day available when your flight arrives early in the morning.
 

local partners help with organisation

Deutsche euroShop’s roadshow in February 2007 was organised by nedbank, one of the country’s largest banks. 
we presented our company to over 50 investors at two group presentations in Johannesburg and Cape town. 

we expanded our presentations to include general data on the property market and retail in germany to pro-
vide investors with an introduction to the topic. It helped that a company in our peer group has a second 

listing in Johannesburg after london and that South African investors hold 45% of the shares.

It is mostly multinationals with business connections to the country that present themselves 
in South Africa. this is not the case for Deutsche euroShop, yet the roadshow was still a 

success: more than 5% of the Deutsche euroShop shares are now in South African 
ownership.



hAMBurg  
eXChAnge 
ConVentIon Since its in-
ception, the hamburg exchange Con-
vention has succeeded in establishing 
itself as northern germany’s largest 
financial-services expo for private in-
vestors. the event opened its doors 
free of charge to the public already for 
the 12th time on 10 november 2007. Buil-
ding on its successful participation in 
previous years, Deutsche euroShop joi-
ned the line-up of exhibitors for the third 
consecutive year at the fair which was 
organised jointly by the university of 
hamburg’s hanseatischer Börsenkreis 
(hBK) investors circle as well as the stock 
markets of hamburg and hanover.

over 7,000 visitors contributed to a re-
cord turnout in the trading rooms of the 
hamburg exchange, and the 100 exhibi-
ting companies set a record regarding 
participants as well.

At the Deutsche euroShop exhibit, a mul-
titude of shareholders and interested in-
dividuals took advantage of the oppor-
tunity to meet personally with staff as 
well as the company’s executive Board 
members who attended at the event.

once again, the hamburg exchange 
Convention will take place on 6 Sep-
tember 2008 along with Deutsche 
euroShop’s participation. 

www.boersentag.de 

reAl eStAte ShAre
InItIAtIVe the real estate Share 
Initiative was founded in 2001 by Deut-
sche euroShop together with three other 
leading real estate companies with the 
goal of acquainting a broader public 
with german property company shares.  
Meanwhile, the initiative has developed 
into a network of 24 real estate compa-
nies from various segments of the field 
which present themselves each year at a 
trade and capital-market conference. 
                     
For this purpose, over 250 investors, fi-
nancial analysts, journalists and experts 
in the field from both germany and 
abroad convened at Frankfurt’s westin 
grand hotel on 25 and 26 october 2007 
to gain insight on the newest develop-
ments in their profession from numerous 
lectures, podium discussions and cor-
porate presentations. 

Claus-Matthias Böge, Speaker of the 
executive Board, presented Deutsche 
euroShop to a large audience. Both the 
executive Board and the Investor rela-
tions team conducted a large number 
one-to-one discussions with investors 
and analysts and also were available 
for interviews with the numerous media 
partners from the real estate Share Ini-
tiative.

the real estate Share Initiative’s next 
specialist conference will take place in 
Frankfurt again on 20 and 21 october. 

www.initiative-immobilien-aktie.de

AnnuAl generAl 
MeetIng Deutsche euroShop’s 
Annual general Meeting took place on 
21 June 2007 in hamburg’s venerable 
hotel Atlantic, and the 450 shareholders 
who were there chalked up a new re-
cord in attendance. the executive Board 
and Supervisory Board presented de-
tailed accounts on the 2006 fiscal year 
and reported on new portfolio deve-
lopments as well as the current situation 
on the real estate market. 

with just over 46% in attendance at the 
time of voting, the shareholders appro-
ved all points on the agenda, including 
the reapportionment of share capital 
(“share split”) as well as the creation of 
new authorised capital. 

As already in the previous year, the 
shareholders in attendance had an op-
portunity to meet personally with Deut-
sche euroShop staff at an information 
stand.
   

For its 2008 Annual general Meeting, 
Deutsche euroShop once again has 
chosen an attractive venue: on 19 June 
2008, shareholders will meet in the “Alte 
Dressurhalle” former dressage arena of 
hamburg’s tierpark hagenbeck zoolo-
gical garden. 
 

www.deutsche-euroshop.com/ir
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Advertising promotes awareness and image
In 2007, Deutsche euroShop had a ‘face’ – the face of nicolette Maurer who also 
adorned the front page of the previous year’s annual report. this allowed us to 
emphasise our successful business performance in specialist publications. It also 
enabled us to proceed with our strategy of producing target-group orientated 
image and financial advertising alongside the publication of the current financial 
figures. we can conclude from the positive feedback we have received that we 
have achieved our goals of increasing support and confidence in our Company 
and of simultaneously raising the recognition value. 

In addition to share marketing, 
we concentrate on developing 

and maintaining the Deutsche 
euroShop brand. our goal is to 
further increase the awareness 

and recognition value of the 
brand. the intention of Deutsche 
euroShop is to establish itself as 

an investment brand in shopping 
centers.

MArKetIng      
InFoBoX
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present in the media
Deutsch euroshop is still enjoying a large media presence. It is primarily econo-
mics and financial journalists that regularly write about our Company. In addition, 
diverse television and radio channels as well as online publications all concentra-
ted on Deutsche euroShop with reports and interviews. whilst the advertising value 
equivalent of reporting in newspapers and magazines decreased from almost 14.0 
million to approximately 13.3 million, the circulation of these types of media increa-
sed slightly from 30.4 million in the previous year to 31 million in 2007.,

MArKetIng      

trend in media presence

Circulation of reporting newspapers and magazines in millions
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patrick Kiss being interviewed by Deutsches Anleger Fernsehen.

the website as the initial contact point
the trend towards higher visitor figures on our accessible website continued through-
out 2007. over 200 clearly laid out pages with information about the Company in 
german and english are available to our online visitors. our Internet presence can 
be found at www.deutsche-euroshop.com



the government Commission on the 
german Corporate governance Code 
published the german Corporate 
governance Code on 26 February 2002 
and approved amendments and addi-
tions to individual recommendations 
and suggestions most recently on 14 
June 2007. going forward, the govern-
ment Commission will continue to 
monitor the development of corporate 
governance in legislation and in practice 
and will adapt the Code as needed.

Deutsche euroShop welcomes the ger-
man Corporate governance Code pre-
sented by the government Commission. 
the Code not only creates a transparent 
legal framework for corporate manage-
ment and control in germany; it also 
documents generally accepted stan-
dards for good and responsible corpo-
rate leadership.

CorporAte
goVernAnCe

Deutsche euroShop is a transparent enterprise whose actions are aimed at achieving 
long-term success. this focus on continuity is an essential part of our corporate culture. 
our aim is to promote the confidence of investors, lenders, employees, business part-

ners and the public in the management and control of our Company on the basis of 
the legal and enterprise-specific framework for the management of listed enterprises. 

this aim coincides with the objectives of high-quality corporate governance.

Management and control structure

the Supervisory Board and the execu-
tive Board work together closely and on 
the basis of mutual trust for the benefit of 
the Company. the Supervisory Board is 
informed regularly, promptly and com-
prehensively by the executive Board 
about the Company‘s business deve-
lopment, strategy and planning and the 
risk situation. Detailed information on 
the main areas of focus of the Supervi-
sory Board‘ s activities in financial year 
2007 can be found in its report on pages 
12 to 15. 

In financial year 2007, there were no 
advisory or other contracts for work or 
services in existence between mem-
bers of the Supervisory Board and the 
Company.

executive Board

the executive Board of Deutsche 
euroShop manages the Company in 
accordance with the provisions of ger-
man company law and with its rules 
of procedure. the executive Board’s 
duties, responsibilities and business 
procedures are laid down in its rules 
of procedure and in its schedule of res-
ponsibilities. the chief management 
duties of the executive Board are the 
determination of the group‘s strategic 
orientation and management, planning, 
and the establishment and implementa-
tion of risk management. the executive 
Board of Deutsche euroShop currently 
comprises two members.

Claus-Matthias Böge
Born 13 February 1959
First appointment: 2001
Appointment ends: 2010

Claus-Matthias Böge joined Deutsche 
euroShop in 2001, as a member of the 

trAnSpArenCY
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executive Board. In 2003 he assumed his 
current position as spokesman for the 
executive Board. he is also a Managing 
Director of Deutsche euroShop Verwal-
tungs gmbh and of Deutsche euroShop 
Management gmbh.  

olaf g. Borkers
Born on 10 December 1964
First appointment: 2005
Appointment ends: 2011

olaf g. Borkers joined Deutsche euro-
Shop in october 2005, as a member of 
the executive Board. he is also a Mana-
ging Director of Deutsche euroShop 
Verwaltungs gmbh and of Deutsche 
euroShop Management gmbh.

Supervisory Board

the Supervisory Board supervises 
and advises the executive Board in its 
management activities in accordance 
with the provisions of german com-

pany law and its rules of procedure. It 
appoints members of the executive 
Board, and significant business transac-
ted by the executive Board is subject 
to its approval. the Supervisory Board 
is composed of six members who are 
elected by the Annual general Meeting. 

the Supervisory Board has established 
the information and reporting duties to 
be met by the executive Board and has 
formed an executive Committee and 
an Audit Committee, each comprising 
three people.

the members of the Supervisory Board 
are:
Manfred Zaß, Chairman 
Dr. Michael gellen, Deputy Chairman 
thomas Armbrust
Dr.  Jörn Kreke
Alexander otto
Dr. Bernd thiemann

the members of the executive Com-
mittee are Mr. Zaß, Dr. gellen and Mr. 
Armbrust. the executive Committee is 
chaired by the Chairman of the Super-
visory Board. the Committee discus-
ses and passes relevant resolutions on 
urgent business matters. Moreover, it is 
responsible for human resources issues 
concerning the executive Board and for 
reviewing the Company‘s corporate 
governance principles.

the members of the Audit Committee 
are also Mr. Zaß, Dr. gellen and Mr. 
Armbrust. the Audit Committee is chai-
red by Mr. Armbrust. It is responsible 
for issues relating to accounting, audi-
ting and the preparation of the annual 
and consolidated financial statements. 
Former members of the Company‘s 
executive Board and the Chairman of 

the Supervisory Board generally do not 
chair the Audit Committee, to avoid con-
flicts of interest.

Further information on the members of 
the Supervisory Board can be found in 
the remuneration report on page 93 and 
in the notes on page 148.

remuneration

the detailed disclosures relating to the 
remuneration, ancillary benefits and 
pension commitments of the executive 
Board and the Supervisory Board can 
be found in the remuneration report, 
which is part of the management report, 
and in the notes.  

Shareholdings 

executive Board
As at 31 December 2007, the executive 
Board held a total of 18,700 shares, less 
than 1% of Deutsche euroShop‘s share 
capital.

Supervisory Board
As at 31 December 2007, the Supervisory 
Board held a total of 4,231,947 shares, 
more than 1% of Deutsche euroShop‘s 
share capital.

In addition to the general legal provisi-
ons requiring public disclosure, the rules 
of procedure of the executive Board 
and of the Supervisory Board govern 
the reporting duties of executive Board 
and Supervisory Board members in the 
event of dealings involving shares of the 
Company or related rights of purchase 
or sale, as well as rights directly depen-
dent on the Company‘s share price.

long-terM
proFIt

ConSIStenCY

truSt



Shareholder relations

Shareholders exercise their rights in 
matters concerning the Company at the 
Annual general Meeting. the Annual 
general Meeting elects the members 
of the Supervisory Board and passes 
resolutions approving the actions of 
the executive and Supervisory Boards. 
It decides on the appropriation of the 
unappropriated surplus and also on 
the compensation of the Supervisory 
Board, as well as on amendments to the 
Company‘s Articles of Association. the 
Annual general Meeting, at which the 
executive and Supervisory Boards give 
an account of the past financial year, 
takes place once a year. when resolu-
tions are adopted at the Annual general 
Meeting, each share grants one vote in 
line with the principle of “one share – 
one vote”. every shareholder is entitled 
to attend the Annual general Meeting 
and to speak and submit questions 
about items on the agenda.

Deutsche euroShop reports to its 
shareholders and to the public on the 
Company‘s business development, 
financial position and results of opera-
tions four times a year in line with a finan-
cial calendar. press releases also inform 

the public and the media of Company 
activities. Information that may mate-
rially influence the Company‘s share 
price is published in the form of ad hoc 
disclosures in accordance with the legal 
requirements.

the executive Board gives regular pre-
sentations to analysts and at investor 
events as part of the Company’s inves-
tor relations activities. Analyst confe-
rences on the release of the annual 
and quarterly financial statements are 
broadcast over the Internet, where they 
are available to anyone interested in the 
Company. In addition, Deutsche euro-
Shop provides financial information and 
other information about the Deutsche 
euroShop group on its web site.

Accounting and audits

the Deutsche euroShop group prepa-
res its financial statements according to 
International Financial reporting Stan-
dards (IFrSs) on the basis of section 
292a of the handelsgesetzbuch (ger-
man Commercial Code). the annual 
financial statements of Deutsche euro-
Shop Ag will continue to be prepared 
in line with the accounting provisions of 

the hgB. the executive Board is respon-
sible for the preparation of the financial 
statements. the chairman of the Audit 
Committee commissions the auditor 
of the annual financial statements, pre-
viously elected by the Annual general 
Meeting. the increased requirements 
for the independence of the auditor are 
met in this process.

outlook 

Discussion of the principles governing 
good corporate management and 
control continue – within the industry 
as well. european initiatives will conti-
nue to gain in importance and create a 
framework of standards that will allow 
for freedom at a national level to take 
into account national peculiarities and 
typical company law issues. the “disci-
pline of the marketplace” will also have 
a considerable influence on the scope 
of corporate governance in practice.

Declaration of conformity

In December 2007, the executive and 
Supervisory Boards of the Company 
jointly submitted their updated declara-

Directors´ dealings

the following securities transactions by members of the executive Board and of the Supervisory Board or by certain persons 
related to members of the executive bodies were notified to Deutsche euroShop during financial year 2007 in accordance with 
section 15a of the wphg:

notifying party
Date of trans-

action type of transaction
number 

of shares
price per share 

in 1
 CMB Böge Vermögensverwaltung gmbh 07.02.2007 Sale of shares 500 60.00      

 Claus-Matthias Böge 26.02.2007 Sale of shares 1,150 60.53

 Claus-Matthias Böge 22.03.2007 Sale of shares 7,000 59.23

 Claus-Matthias Böge 07.06.2007 purchase of shares 600 55.10

 olaf g. Borkers 11.07.2007 purchase of shares 1,000 50.00

 Claus-Matthias Böge 19.07.2007 purchase of shares 1,000 50.90

 CMB Böge Vermögensverwaltung gmbh 24.07.2007 purchase of shares 600 50.00

 Claus-Matthias Böge 24.07.2007 purchase of shares 400 50.25

 Manfred Zaß 25.07.2007 purchase of shares 1,000 49.74

 Claus-Matthias Böge 15.08.2007 purchase of shares 1,000 23.70

 AroSA Vermögensverwaltungsges. mbh 20.08.2007 purchase of shares 2,897 23.00

 Manfred Zaß 08.10.2007 purchase of shares 2,000 26.80

 Claus-Matthias Böge 21.11.2007 purchase of shares 500 24.30

 Claus-Matthias Böge 18.12.2007 purchase of shares 1,000 23.37
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tion of conformity with the recommen-
dations of the government Commission 
on the german Corporate governance 
Code for the 2007 financial year in 
accordance with section 161 of the Aktg 
(Aktiengesetz – german public Com-
panies Act). the declaration was made 
permanently available to the public on 
the Company‘s website at www.deut-
sche-euroshop.de.
 
Joint declaration by the executive and 
Supervisory Boards of Deutsche euro-
Shop Ag relating to the recommenda-
tions of the government Commission 
on the german Corporate governance 
Code in accordance with section 161 
Aktg

the executive Board and the Supervi-
sory Board of Deutsche euroShop Ag 
declare that the Company has complied 
with, and will continue to comply with, 
the recommendations of the govern-
ment commission ‘german Corporate 
governance Code’ (as published by 
the german Federal Ministry of Justice 
in the official section of the electronic 
Federal gazette (Bundesanzeiger) on 4 
July 2003, and as amended on 14 June 
2007), subject to a limited number of 
exceptions, as indicated below:

•   Deutsche euroShop Ag does not 
broadcast the Annual general 
Meeting via modern communica-
tions media, such as the internet. 
(Section 2.3.4 of the Code)  

the Company has decided not to broad-
cast the Annual general Meeting via 
modern communications media, taking 
into account the need for confidentiality 
expressed by numerous shareholders, 
as well as the low demand that is expec-
ted (due to the size of the Company and 
the number of shareholders) in relation 
to the costs involved.

•  the existing D&o insurance policy 
taken out for the members of the execu-
tive Board and the Supervisory Board 
does not provide for any deductible. 
(Section 3.8 (2) of the Code)  

the executive Board and the Supervi-
sory Board of Deutsche euroShop Ag 
have acted in a responsible manner, 
managing and supervising the Com-
pany in line with the principles of crea-

ting enterprise value ever since the 
Company was established, preceding 
the official introduction of corporate 
governance guidelines. the Company 
therefore believes that the agreement 
of a deductible is not necessary, in par-
ticular as this has no effect on the level 
of the insurance premium.  

•  the remuneration of the members 
of the executive Board does not 
include stock options. (Section 4.2.3 
(3) of the Code)  

the Company’s share price perfor-
mance depends on various factors, 
which are not necessarily consistent 
with the Company’s actual business 
performance, or with the personal per-
formance of executive Board members. 
As such factors might neutralise the 
long-term incentive effect of a stock 
option programme, the Company has 
not implemented any stock-option pro-
grammes or similar securities-based 
incentive schemes to date.

•  there is no stipulated age limit for 
a Member of the executive Board. 
(Section 5.1.2 (2) of the Code)

the Supervisory Board believes that 
professional qualification and skills 
represent the key criteria for members 
of the executive Board.  If an age limit 
policy was in force, such a policy might 
in fact force the retirement of a qualified 
and skilled executive Board member. 

•  the Supervisory Board did not 
establish a nomination committee.  
(Section 5.3.3 of the Code),

the Company’s Supervisory Board con-
sists of only six members, all of whom 
are shareholder representatives. given 
the limited size and the structure of 
the Supervisory Board, the executive 
Committee has assumed the duties of a 
nomination committee.

•  there is no stipulated age limit for a 
Member of the Supervisory Board. 
(Section 5.4.1 (1) of the Code)

the Company believes that professional 
qualification and skills represent the key 
criteria for members of the Supervisory 
Board. If an age limit policy was in force, 
such a policy would restrict the options 

available to shareholders in selecting 
members - and might, in fact, force the 
retirement of a qualified and skilled 
Supervisory Board member.

•  the remuneration of Supervisory 
Board members does not take into 
account the performance of duties 
as a member of Supervisory Board 
committees. (Section 5.4.7 (1) of the 
Code) 

•  the remuneration of Supervisory 
Board members does not comprise 
performance-based remuneration 
components. (Section 5.4.7 (2) of 
the Code) 

the Company believes that a fixed 
remuneration package for members of 
the Supervisory Board best reflects the 
Company’s business model, which is 
based on generating income from the 
long-term letting of shopping centre 
properties. the selection of shopping 
centres to be acquired and held, plus 
the quality of long-term leases, repre-
sent the key factors determining the 
Company’s long-term success.

•  the consolidated financial state-
ments are published within 120 
days of the end of the financial year. 
(Section 7.1.2 of the Code) 

It is important to the Company to pub-
lish audited financial statements that 
have been approved by the Supervi-
sory Board. An earlier publication date 
is not feasible due to the schedules for 
the preparation, auditing, and adoption 
of the financial statements.

hamburg, December 2007

the executive Board and the 
Supervisory Board
Deutsche euroShop Ag

reSponSIBle 
CorporAte goVernAnCe


